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Take Advantage of Google My Business
Google is an Internet giant, and ignoring its influence could potentially lead to your
business being crushed. Because the vast majority of people searching for content on
the Internet use Google, as a business owner, optimising your ranking in Google
search results could create a dramatic increase in your business’ visibility and profits.
Customers must wade through a torrent of data to find what they need on the
Internet. Make it easier for them to find your business by taking advantage of Google
My Business (GMB), the free Google service which maximises your business’
visibility across Google Search, Google Maps and Google+.

One-stop Shopping
GMB centralises your business’ Google presence on one screen. Created with small
businesses in mind, it eliminates the need for duplicate entries—updating your
business’ information from the GMB screen automatically revises that information
across all Google offerings. This includes driving directions on Google Maps, hours of
operation in Google Search, and your business’ phone number, which users can
simply click on when using their mobile phones to call. Providing the most up-to-date
information eliminates the obstacles standing between your business and potential
customers.
From GMB’s central screen, you can access the following five services for your
business:
1. Google+ – A popular social network, Google+ helps you showcase your
business to your customers. Share new content, photos, links, videos and
events with your followers and help bolster your reputation.
2. Insights – The Insights feature on GMB lets you access valuable statistical
information on how users are interacting with your business via Google. It
analyses and interprets data related to visibility, engagement and audience,
helping you to check that your online presence is attracting your desired
audience.
3. Reviews – Whenever someone reviews your business, it presents an
opportunity to strengthen your business’ relationship with customers. Use the
Reviews function to manage and respond to customers’ Google reviews.
Customers will notice that your business values their input and strives to
improve their experience. Constant interaction between businesses and
customers fosters trust and brand loyalty.
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4. Google Analytics – The Google Analytics service provides in-depth
information to complement your user data from Insights. Google Analytics
tracks website traffic, showing you the number of new visits, page views and
unique visitors. It uncovers traffic trends and highlights which functions of
your site are the most effective—and this is only a fraction of the metrics
Google Analytics provides.
5. Hangouts – Google Hangouts are group conversations with other Google+
users. You can send photos, share your screen, message connections and
video chat. Essentially, Google Hangouts are like Skype but with more than
one person. Veering from the standard impersonal webinar format with slides
and audio from the presenter, Hangouts foster discussion and cooperation,
rather than a unidirectional flow of information. Use them to solicit real-time
feedback from customers or to spread your marketing message. The more
interactive your online presence, the more people will be drawn to your
business.

Drive Traffic
GMB promises scores of benefits—but all of them require your effort to come to
fruition. It is not enough to join Google+ and create a GMB profile. You must
constantly work to maintain your page and information. Constant maintenance
ensures robust customer engagement, up-to-date site metrics and strong search
engine optimisation (SEO).
In fact, SEO is one of GMB’s best offerings. By making sure your business’ contact
information is always up to date across all of Google’s offerings, your business should
score higher in local Google searches. The higher your business ranks on the search
page, the more customers will be driven to your website. Inaccurate information, on
the other hand, actively prevents potential customers from finding your website.
GMB’s mobile compatibility also helps drive traffic to your site. As more and more
people rely on mobile devices for their Internet searches, the most mobile-compatible
tools will garner the best results. The increasingly mobile nature of Internet searches
suggests that users are looking for more immediate, local results—meaning that just
one piece of out-of-date information could prevent every potential customer searching
for your business via a mobile device from becoming an actual customer. And you
can use the GMB app on the go, constantly interacting with customers and ensuring
your information is up to date.
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Taking advantage of GMB is not complicated. But for something so simple, it yields
complex, worthwhile results. So get out there and do it! Just remember to never let
your GMB page stagnate, and your business should experience the full benefits of
increased Google exposure. Visit www.google.co.uk/business for detailed guidance
on using GMB, and contact the insurance professionals at Crendon Insurance
Brokers Ltd for more information on maximising your business’ social media
presence.
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